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UM STUDY EXAMINES VISITOR SPENDING IMPACTS ON LOCAL AREAS 
MISSOULA -
A new report by the Institute for Tourism and Recreation Research at The University of 
Montana explores the direct impact of visitor spending on Missoula County. The report contends 
that visitors spent $165 million to $210 million in the county during 1998 -  money that 
supported between 1,900 and 2,200 jobs.
Titled “Missoula Case Study: Direct Impact of Visitor Spending on a Local Economy,” 
the report uses data from the U.S. Census Bureau’s 1992 Economic Census, as well as 
information gleaned from the 1996 County Business Patterns for Missoula County and a survey 
of local merchants.
Researchers adjusted the data for inflation and growth to generate figures for 1998. They 
also applied Travel and Tourism Satellite Accounts -  ratios that reflect the portion of sales, jobs 
or payroll that can be attributed to travelers at the national level -  to county-level business data, 
creating a general picture of the economic importance travelers have on an individual county.
Researchers estimate travelers divided their spending in the following manner among 
Missoula County industries during 1998: hotels, motels and lodging, $21.4 million; eating and 
drinking places, $20.7 million; miscellaneous amusement and recreation services, between $6.3 
million and $8.3 million; gasoline service stations, $29.6 million; and retail (excluding eating
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and gas stations), between $42.4 million and $77.8 million.
Missoula County payroll attributed to visitor spending in 1998 was divided in the 
following manner: hotels, motels and lodging, $7.4 million; eating and drinking places, $8 
million; miscellaneous amusement and recreation services, between $1.1 million and $1.5 
million; gasoline service stations, $3.1 million; and retail, between $7.2 million and $13.2 
million. The total estimated payroll in 1998 was between $27.8 million and $34.4 million.
Jobs in Missoula County during 1998 that were attributed to visitor spending were 
divided in the following manner: hotels, motels and lodging, 522; eating and drinking places, 
774; miscellaneous amusement and recreation, between 138 and 184; gasoline service stations, 
187; and retail, between 291 and 534.
The methodology developed by UM researchers to generate these figures for Missoula 
County now can be applied easily to other counties. Researchers developed the methodology in 
response to numerous requests for information about local-area impacts of Montana visitors. 
Community leaders in other counties can use this methodology and information that is readily 
available to estimate the impacts of visitor spending, employee payroll attributed to visitor 
spending and the number of jobs supported by visitor spending.
For more information about this report or other ITRR reports, check the Web page at 
http://www.forestry.umt.edu/itrr.
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